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2.1 About Environment Analyst

Environment Analyst (EA) is a publishing and business research organisation with a remit to track performance
and opportunities within the environmental services sector, with a particular focus on the environmental
consulting (EC) and support services market. Our two core products are:

e Market Intelligence Service — Global

e  Market Intelligence Service — UK

These subscription services include many reports issued throughout the year, and around 60 competitor profiles.
Additionally, they include environmental services business news (global and UK channels) and Market and
Company Insight articles.

For more information, please visit www.environment-analyst.com.

Environment Analyst also publishes the Brownfield Briefing and Development+Infrastructure specialist news and
information services. And we run conferences, awards and other events for the environmental services sector.
For more information, please visit www.brownfieldbriefing.com and www.environment-analyst.com/dis/.

2.2 Report methodology and definitions

For details about the methodology and definitions used to compile this report and others in the UK Market
Intelligence Service series, please download the Methodology and Definitions document from the EA website
[www.environment-analyst.com/uk-mis].

Our overarching research methodology allows for continuous adjustment of market totals and market forecasts
in light of revised company performance data, economic growth projections, and policy and other
announcements impacting on the fortunes of the environmental consultancy sector.

2.3 Acknowledgements

We are very grateful to the environmental consultancy firms that have assisted us by completing our surveys,
participating in email/phone/face-to-face interviews and verifying/commenting on their company profiles. Our
thanks go to all who have helped.

24 Accessing other reports and profiles in the series

Subscribers to the EA’s UK Market Intelligence Service can also download the accompanying Company Profiles
and other reports in this seties separately from the special download page [www.environment-analyst.com/uk-
mis].

For details of how to access, please contact Yuliya Stuatt at yuliya@environment-analyst.com or call (0)1743 818
008.
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Fig 3 Operational trends in last year compared with previous years (2)
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Fig 4 Repeat and new business proportion trends compared to last year
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Fig 8 % of respondents saying Q1 performance is better than budget, 2010-2018
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6.2 Fee rate trends
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Fig 16 Average remuneration change in last 12 months 2014-2018
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Fig 17 Range of average remuneration change (2018)
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9. Strategic trends and drivers

This section provides a summary of the market trends survey results relating to the main business drivers and
pressures for environmental consultancies operating in the UKL In the survey, environmental consultancies were
asked to identify which drivers, disruptors and risks will have more or less impact on their business and marker
demand over the next few years (see figures below).

Fig 36 Drivers influencing demand for environmental consultancy over next five years
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Fig 53 Global regions turnover prospects for next 5 years across first 5 of 9 regions, comparison 2010-2018
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